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Introduction to the research 

This report details the findings of the second annual London Thames Gateway Business Survey. 

The survey was undertaken on behalf of Gateway to London (GtL). The survey was established as 

a way of finding out what businesses in the area think about London Thames Gateway and to 

identify their views on priorities for the future. 

The survey was undertaken by YouGov primarily through a postal self-completion survey. 

Respondents were given the opportunity to complete the questionnaire online if this was their 

preference. 

GtL is the inward investment & business retention agency for London Thames Gateway. As a 

public/private sector partnership, GtL is funded by the London Development Agency, Department 

for Communities & Local Government, the European Regional Development Fund and other 

private sector partners.  

GtL provides investors in London Thames Gateway with everything they need to maximise 

opportunities and to benefit from the energy and momentum of the area. The agency helps all 

kinds of businesses to make the most of those opportunities right now, whether they are from 

outside the area or already in the area and wanting to grow. 

The objectives of the 2008 survey were to: 

�
·  Assess current perceptions and views of the London Thames Gateway. 

 
·  Gauge views on the key issues in London Thames Gateway including transport, the 

economy, environment and the role of Government.  
 

·  Identify possible new clients and business for GtL. 
 

·  To assess the extent to which Gateway to London businesses are undertaking 'green' 
activities. 
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Some of the questions in the 2008 survey are repeated from 2007 enabling a comparison to be 

made on key variables. It should be noted that the 2007 sample has a slight bias towards larger 

and longer established businesses. Comparisons between the two surveys should be seen as 

indicative rather than absolute. 

The questionnaire is divided into three sections and this report follows that structure. The first 

section gathered information about the company, the second section is about the London Thames 

Gateway region and the final section asked about 'green' activities and environmental legislation. 

Method 

The primary method was a self-completion postal survey mailed to a random sample of 6,000 

businesses located in the region. A list of 6,000 businesses (excluding sole traders, shops, pubs, 

cafes and restaurants) was purchased from Experian in proportion to the incidence of businesses 

in five broad postcode districts. These were: 

SE – SE2 SE3 SE7 SE8 SE9 SE10 SE12 SE18 SE28 – covering the London Boroughs of 
Greenwich, Bexley, Lewisham, Bromley, Southwark. 
 
DA – DA1 DA5 DA6 DA7 DA8 DA16 DA17 DA18 – covering the London Boroughs of 
Dartford, Bexley. 
 
RM – RM1 RM2 RM7 RM9 RM10 RM11 RM13 – covering the London Boroughs of 
Redbridge, Havering, Barking and Dagenham. 
 
IG – IG1 IG2 IG3 IG4 IG5 IG11 – covering the London Boroughs of Redbridge, Barking & 
Dagenham. 
 
E –  E1 E2 E3 E4 E5 E8 E9 E10 E12 E13 E14 E15 E16 E17 E18 – covering the London 
Boroughs of Tower Hamlets, Hackney, Newham, Waltham Forest, Redbridge. 

Questionnaires were delivered to each address in the sample – 257 were returned undelivered 

because either the business or the address no longer existed. A reminder mailout was undertaken 

two weeks after the initial despatch. The reminder included a fresh copy of the questionnaire. Both 

mailouts included a freepost envelope in which to return the questionnaire. The questionnaire gave 

details on how to fill it out online through the YouGov secure servers. 

A map of the London Thames Gateway area is shown on the next page. 
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Figure 1: Map of the London Thames Gateway Region 

 

YouGov also identified a number of senior managers on its panel who work in the London Thames 

Gateway area who had the authority to answer the questionnaire on behalf of their company. This 

yielded 69 responses. In total the number of responses to the survey is as follows: 

Table 1: Response to the survey 

Pathway Number of responses  

  

Postal survey 505 

Online survey 69 

Total 574 
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The representativeness of the data 

An important issue for the survey was to have data that is representative of all areas of the region 

and not have one area exhibiting an undue influence over others. To achieve this the sample was 

drawn so that the number of businesses selected for interview was in proportion to the size of the 

district. So for example, the DA district represents 11 per cent of all businesses in the London 

Thames Gateway region. Therefore, the number of businesses selected for interview in this district 

represents 11 per cent of the total number selected.  

However, it is not only the sample selection that has to be carefully scrutinised. So too does the 

response rate from each postcode district within the region. The table below shows the number of 

businesses in each postcode district expressed as a proportion of the total number of businesses 

in the London Thames Gateway region. This is compared with the number of returned 

questionnaires for each district expressed as a percentage of the total number of returns. 

Table 2: Proportion of responses by postcode compar ed with distribution of businesses by postcode 

Postcode district Proportion of London 

Thames Gateway 

businesses in 

postcode  

Proportion of 

returned questions in 

postcode district  

   

SE 15 15 

DA 11 12 

RM 11 12 

IG 11 9 

E 52 53 

The table shows that there is an extremely close fit between the achieved sample and the 

distribution of businesses. This means that there is no need to weight the data to correct for bias 

and demonstrates that the data is fully representative of businesses in the London Thames 

Gateway region. 
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Summary of main findings 

·  There is a varied range of businesses in the region. Finance related is the most common, 

but there is also a good mix of construction, recreational and IT related businesses. 

·  There is a good mix of longer and more recently established businesses. 

·  The availability of property at the right price is a powerful attractant for businesses. Around 

four in 10 respondents cited property availability as a reason for relocating to the region. A 

similar proportion cited property costs. 

·  Compared with the 2007 survey, there has been a shift away from businesses owning the 

freehold of their premises (42 per cent down to 29 per cent). Forty nine per cent of 

respondents occupy their premises on a leasehold basis. For recently established 

businesses, serviced offices (10 per cent) are an important accommodation option. 

·  There is a high degree of fit between the needs of businesses and the extent to which 

current accommodation meets their needs. Nearly three quarters believe that their 

accommodation is right for their needs.  

·  Nearly eight in 10 (79 per cent) of businesses are either very satisfied or satisfied with their 

location. These figures are an increase on the corresponding figures for 2007 of 66 per 

cent. 

·  Businesses have a very positive view of the region as a location. When asked to rate it on a 

scale of one to 10 (with one being the lowest and 10 the highest rating) the region scored 

an average of 6.74. 

·  The transport infrastructure scores less well with a score of 5.75 on average. Not 

surprisingly, transport was identified as one of the top three issues affecting the area by 85 

per cent of respondents. Transport also produced the highest response across most 

industry sectors, both in terms of importance to business and as an issue for government to 

address. 

·  There is evidence that London Thames Gateway businesses ‘keep it local’, with eight in 10 

saying that at least some of their suppliers were local businesses, and 13 per cent stating 

that three quarters of their suppliers were local. 

·  The Thames Gateway Bridge is the proposed transport scheme of most benefit to 

businesses – 48 per cent said this would be the most beneficial scheme for their company. 

In the 2007 survey the Thames Gateway Bridge was also identified as the transport 

scheme of most benefit to businesses. 
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·  A high proportion of London Thames Gateway businesses are engaging in ‘green 

activities’: 81 per cent of firms recycle materials such as glass, paper, office materials and 

waste electronics, and 67 per cent reuse equipment and materials that might otherwise 

have been thrown away either often or very often. 
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About business in the London Thames Gateway area 

The 2007 report commented on the diversity of businesses within the London Thames 

Gateway region. The 2008 survey added more categories of business type from which to 

choose, and by doing so is better able to illustrate the diversity. 

Figure 2: Industry sector of respondents 

Base = 574 responses  

Just over one quarter of respondents are categorised as legal, accounting or financial 

services. There is a significant proportion of construction and related industries, engineering 

and recreational industries. 

Sixteen per cent stated ‘other’. The ‘other’ category covers a range of different activities 

stated by only a very small number of respondents. Examples of these activities include 

garage services, leisure companies and businesses providing training services. 
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The characteristics of businesses 

The survey data shows that there is a good mix of long and recently established businesses 

operating in the region. About six in 10 businesses have been established for more than 10 

years. At the other end of the scale, 13 per cent have been established for fewer than three 

years. 

The majority of respondents (73 per cent) stated that their business was set up in the region, 

with a further 21 per cent relocating from within London. In the SE group of postcodes 83 per 

cent set up in the region, compared to 69 per cent in the DA group of postcodes. The RM 

and E group of postcodes have the highest proportions of businesses that relocated from 

within London (23 per cent). Although only five per cent of businesses located from outside 

of London but within England, there is a difference by broad postcode sector. In the DA 

group of postcodes 14 per cent of businesses relocated from outside London but within 

England. This is relatively high when compared to the RM and IG postcodes, which had 

three and four per cent of businesses relocated to the area from outside London but within 

England respectively. Overall, one per cent of businesses relocated from outside the UK. 

Appendix A contains a summary of the main findings for each postcode district and 

highlights variations in results between the different districts. 

For those businesses that relocated from outside the London Thames Gateway region, the 

availability of property at an attractive cost were compelling reasons as the chart on the next 

page shows. 

Around four in 10 respondents cited property availability as a driver for relocating to the 

region. Slightly fewer cited property costs. Access to customers was stated as a reason by 

42 per cent and transport connections by 34 per cent.  
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Figure 3: Reasons for relocating to London Thames G ateway 
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Base = 236 responses.  Respondents could choose more than one answer so percentages will sum 
to greater than 100 per cent. 
  
In relation to tenure there are some differences in findings between the 2007 and 2008 

survey as the table shows. 

Table 3: Tenure of property 

Tenure 2008 2007 

 % % 

Leasehold 49 43 

Freehold 29 42 

Licence 9 8 

Serviced Office 5 3 

Other 8 4 

Size of sample (number) 574 154 
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The main change is the 13 percentage point difference in the proportion of businesses 

owning the freehold.  

An interesting finding is that although overall the proportion having a serviced office is 

relatively small (five per cent), among businesses that have been set up in the last one to 

three years the figure is 10 per cent. This demonstrates the increasing importance of this 

option for start-up businesses. 

Meeting business needs 

Overall there is a high degree of fit between the needs of businesses and the extent to which 

current accommodation meets their needs. In total 72 per cent believe that their 

accommodation is right for their needs. However, this still leaves one in four (28 per cent) 

businesses in accommodation that they consider inappropriate to their business needs. 

There is, however, further evidence from this finding to support the view that the region is an 

attractive place to do business. When asked what action they are likely to take in the next 12 

months, only 11 per cent of the 152 businesses whose accommodation does not meet their 

needs stated that they would relocate to outside of the region, as the chart on the next page 

shows. 
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Figure 4: Actions that businesses whose accommodati on does not meet their needs will take 
in next 12 months 
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Base = 152  

The chart clearly shows that there are a number of possible opportunities for GtL to provide 

assistance to businesses to help them meet their accommodation needs, particularly in 

relation to helping them to find new premises within the region. In addition to this, around a 

quarter of respondents are looking to upgrade or expand the layout of their accommodation, 

with one in five looking to change the internal layout of their premises. 
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Views on the London Thames Gateway Region 

In this section we analyse views on the region as a place to do business, whether it’s 

improving or getting worse, and what are believed by business to be the priorities for the 

future. This section also includes some comparisons with findings from the 2007 survey. It 

should be noted that these comparisons are indicative only and should not be taken as 

absolute.  

Satisfaction with location 

Overall, respondents are satisfied with the region as a business location. Nearly eight in 10 

(79 per cent) are either very satisfied or satisfied with their location. These figures are an 

increase on the corresponding figures for 2007.  

Figure 5: Satisfaction with location – 2008 survey compared with 2007 
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Base = 535  

The indications are that more respondents are satisfied and fewer are dissatisfied compared 

with the 2007 survey. The net satisfaction rate (that is those who are either very satisfied or 

satisfied, minus those who are dissatisfied or very dissatisfied) gives an indication of the 
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strength of feeling people have towards their location. This information is shown for broad 

postcode sectors in the chart below. 

Figure 6: Net satisfaction with location by broad p ostcode sector 
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Base = 535  
Note: Please take caution interpreting figures for IG postcode sector due to small base size (47 
cases). 

With the exception of the DA postcode district, the net satisfaction scores across postcode 

sectors is broadly similar. The lower net satisfaction score for the DA group is caused by a 

higher than average proportion being neither satisfied nor dissatisfied (rather than there 

being a higher proportion dissatisfied). 
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Has the region improved as a location? 

The generally positive view of the region was underscored when respondents were asked to 

rate the area on a scale of one to 10, with one being very poor and 10 being very good. On 

average, respondents gave the area a rating of 6.74 out of 10 as a location for business. The 

picture across each postcode sector was similar. The data show that 40 per cent of 

respondents rated the area eight or above which is a very high level of approval. 

Compared with 2007 the proportion saying that the area has got better has declined as the 

chart shows. 

Figure 7: Has the region got better or worse as a b usiness location, 2008 and 2007 surveys 

 

                     

 

 

 

 

 

 

 

 

Base = 574 for 2008, 154 for 2007 

The chart delivers a mixed message. On the one hand the proportion saying things have got 

better has reduced from 42 per cent to 24 per cent in the last year. However, the proportion 

saying things have got worse has also decreased since the last survey. It should be 

remembered that temporal comparisons are indicative rather than absolute.  



17 
 

 

In the E postcode sector one third of respondents stated that the area had improved over the 

last year. On the other hand, nearly one quarter (23 per cent) of respondents in the DA 

postcode sector stated that it had got worse. 

One of the key reasons why respondents believe that things are getting better is the 

evidence of physical and economic regeneration in the region. Interestingly, transport issues 

are cited as both a factor in the region’s improvement and a factor in it getting worse. 

Another key issue for those who believe that the region has got worse in the last 12 months, 

is the perception that crime is on the increase. 

Transport  

Utilising the same 10 point scale used above, respondents were asked to rate the transport 

infrastructure in London Thames Gateway. The mean rating for all respondents was 5.75. 

The lowest mean rating was for respondents in the DA postcode sector which recorded a 

score of 5.11. 

Figure 8: Has the transport infrastructure in the r egion got better, worse or stayed the same, 
2007 and 2008 surveys 
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Base = 540 for 2008, 154 for 2007 
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As with the question on location, the chart delivers mixed messages, with a fall in the 

proportion of respondents stating things had improved being matched by a combination of a 

fall in the number saying they had got worse, and a rise in the proportion saying they had 

stayed the same. 

What are the important issues for business? 

Respondents were asked to choose what they thought were the three most important issues 

for businesses in the London Thames Gateway region. The answers to these are shown in 

the table below. 

Table 4: The most important issues for businesses i n London Thames Gateway 

Issue % 

  

Transport and connectivity 85 

Property and site availability 51 

Skills and recruitment 44 

Public buildings and facilities  36 

Crime 33 

Local/Regional planning policies 24 

Other 5 

Size of sample (number) 540 

The table shows that 85 per cent of respondents listed transport and connectivity as one of 

their three most important issues. This issue is the most significant of all those from which 

respondents could choose. The next most important is property and site availability which 

was identified as one of the three most important issues by 51 per cent. These two issues 

are the most significant across all of the postcode districts except the DA postcode sector 

where skills and recruitment is second to transport and connectivity. In the 2007 survey 

transport was the number one issue, so there is consistency across the surveys. 

Four in 10 businesses identify skills and recruitment as one of the top issues in the region 

and one third (33 per cent) cite crime.  
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‘Other’ answers given here include national issues such as tax, concerns about the property 

market and more specific transport concerns. 

When broken down by business activity, the results are similar across business sectors. 

Transport and connectivity came out as the most important issue for businesses in the 

London Thames Gateway area, in particular for those operating in recreational cultural 

sporting with 96 per cent stating this. Overall transport and connectivity, property and site 

availability and skills and recruitment are the three most important issues. Nonetheless, for 

those in the manufacturing (including engineering) industry, skills and recruitment seems to 

be more important than property and site availability with 53 per cent stating this compared 

to 39 per cent respectively.  

Table 5: Top three issues for businesses in London Thames Gateway by industry type 

Main Activity  Top three issues (%)  

  

Building and construction Transport and connectivity 83 
Property and site availability 59 

Skills and recruitment 42 
 

Legal accounting and financial services Transport and connectivity 86 

Property and site availability 54 

Skills and recruitment 45 

 
Manufacturing including engineering Transport and connectivity 72 

Property and site availability 61 
Skills and recruitment 41 

 
Recreational cultural sporting Transport and connectivity 96 

Skills and recruitment 53 
Property and site availability 39 

 
Other Transport and connectivity 86 

Skills and recruitment 47 
Property and site availability/ Public buildings 

and facilities  
40 

Size of sample                                                                                                                                 545 
Note: There are too few cases to provide a breakdown for all business activities therefore only those with 50 
cases or more have been reported.  

Transport also emerges as the most important issue when respondents are asked their 

views on what they think the government needs to address in the region. The need for 
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government to tackle crime in the area is identified by 55 per cent of respondents as one of 

the top three important issues. 

Table 6: The most important issues that government needs to address in London Thames 
Gateway  

Issue  % 

  

Improve transport links and services 63 

Cutting crime and more policing 55 

Developing education and skills 42 

Ensuring employment opportunities  34 

Delivering an overall vision for the region 26 

The quality of public building and spaces 26 

Safeguarding the environment 23 

Delivering new housing 16 

Other 3 

Size of sample (number) 545 

 

 

Regardless of the main activity that these businesses operate in, the most important issue 

the government needs to address is improving transport links and services. 
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Table 7: Top three important issues that government  needs to address in London Thames 
Gateway by industry type 

Note: There are too few cases to provide a breakdown for all business activities therefore only those with 50 
cases or more have been reported.  
 

Those operating in manufacturing (including engineering) and recreational cultural sporting 

have a higher proportion stating that transport was the most important issue, with 72 per 

cent and 73 per cent stating this respectively.  

A similar pattern seems to emerge with the second most pressing issue, in that most believe 

cutting crime and more policing should be second on the government’s agenda. 

Nonetheless, for those in manufacturing (including engineering), developing education and 

skills is more important, with 46 per cent stating this compared to 41 per cent stating cutting 

crime and more policing. 

Main Activity  Top three issues ( %) 

  

Building and construction Improve transport links and services 67 
Cutting crime and more policing 64 

Ensuring employment opportunities 33 
 

Legal accounting and financial 

services 

Improve transport links and services 66 
Cutting crime and more policing 58 
Developing education and skills 42 

 
Manufacturing including engineering Improve transport links and services 72 

Developing education and skills 46 
Cutting crime and more policing 41 

 
Recreational cultural sporting Improve transport links and services 73 

Cutting crime and more policing 55 
Developing education and skills 43 

 
Other Improve transport links and services 58 

Cutting crime and more policing 57 
Developing education and skills 45 

Size of sample (number)                                                                                                    543 
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The survey suggests that employment opportunities are important to those operating in 

building and construction, with a total of one third stating this.  

Transport infrastructure 

Respondents were given a list of transport schemes which included some that have already 

been implemented, some which are planned and others which are not yet planned. Of the 

list provided, respondents were asked which three they felt would be most beneficial to their 

business.  The most beneficial transport scheme was the Thames Gateway Bridge (48 per 

cent) followed closely by the Docklands Light Railway extensions and East London Line 

extension (47 per cent and 37 per cent respectively). In the 2007 survey the Thames 

Gateway Bridge was also identified as the transport scheme of most benefit to businesses. 

 

Figure 9: Proposed transport schemes of most benefi t to business  
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Although not as popular, Crossrail is also seen to be beneficial falling only three percentage 

points behind the East London Line extension. An overall glance shows respondents believe 
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that the Channel Tunnel Rail Link and C2C Railway – increase in passenger capacity, would 

be less beneficial to businesses than the other schemes.  

Other schemes that respondents highlighted as important include: 

·  Improvements to the A13 

·  Improvements to bus services serving the region 

·  Increased capacity on Silverlink services 

 

Keeping it local 
Nearly eight in 10 (78 per cent) London Thames Gateway businesses utilise local suppliers. 

A very significant finding is that for 13 per cent of businesses, over 75 per cent of their 

suppliers are local businesses. One in six do not use any local business as their suppliers. 

Results suggest that those businesses operating in the E postcode area have the least local 

businesses as suppliers.  

In the RM postcode sector, 87 per cent of firms use local suppliers. The postcode sector 

following RM is DA where 84 per cent of firms use local suppliers.  

Figure 10: Proportion of suppliers that are local b usinesses 
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The chart below shows the proportion of businesses within each industry sector where local 

suppliers contribute at least 25 per cent to their overall supply chain. The chart shows that 

computer and related activities and research and development have the highest proportion 

of local suppliers accounting for at least 25 per cent of supplies. Manufacturing (including 

engineering) businesses also have a high proportion of local suppliers. The industry sector 

with the lowest proportion of businesses sourcing at least 25 per cent of their supplies locally 

are building and construction and recreational.  

 

Figure 11: Proportion of businesses within each ind ustrial sector sourcing at least 25 per cent 
of its supplies from local businesses. 
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Base = 552 
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Gateway to London: Supporting business 
 

GtL is interested in the London Thames Gateway market for green technologies, and as a 

result respondents were asked whether they undertook certain ‘green’ activities. 

Respondents were also asked questions about the impact of environmental legislation.  

How ‘green’ are businesses? 
Overall, the most regularly undertaken ‘green activity’ is the recycling of materials such as 

glass, paper, office materials and waste electronics, with over three quarters (81 per cent) of 

businesses doing this often. Following this is reusing equipment/materials that might have 

otherwise been thrown away and reducing the consumption of electricity and gas (67 per 

cent and 63 per cent respectively). Encouragingly, over half of businesses (55 per cent) use 

local companies to help them recycle/ manage waste.  

 

Table 8: Green Activities undertaken often or very often 

‘Green Activity’ Scores (%) 

  

Recycling material such as glass paper office 

materials and waste electronics 

81 

Reusing equipment and materials that might 

otherwise have been thrown away 

67 

Reducing your consumption of electricity and gas 63 

Using local companies to help your recycling or 

waste management 

55 

Offsetting your carbon footprint 29 

 

Interestingly, offsetting their carbon footprint is proving difficult for businesses with almost 

half (45 per cent) saying they never do. Of those that do, only one in 10 offset their carbon 

footprint very often.  
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Figure 12: How often green activities are undertake n 

Finally, respondents were asked about the extent to which they were affected by 

environmental legislation.  

Environmental legislation 
The chart overleaf shows that one third (38 per cent) of respondents state that they are 

affected by new environmental legislation to some extent. One in seven (15 per cent) are 

affected to a large extent, but about one in five (17 per cent) state that they are not affected 

at all.  
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Figure 13: The extent to which businesses are affec ted by environmental legislation  
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Appendix A: Profile of each postcode district 
 

 
SE postcodes 
 

·  The most common business type is Financial/legal. This is the same as the other 

postcodes with the exception of E.  

·  The proportion of new businesses (less than three years old) is highest in this 

postcode at 15 per cent. The average is 12 per cent. 

·  The proportion of businesses that were set up from new in the district is the highest 

of all postcodes – 83 per cent compared with 73 per cent for the region as a whole. 

·  The proportion of businesses that say their premises meets their needs is 74 per 

cent. This is slightly higher than the average of 72 per cent. 

·  Satisfaction with location is about average (80 per cent compared with the average of 

79 per cent). 

·  Only 17 per cent think the region has got better in the last 12 months. This is much 

lower than the average for all businesses of 24 per cent. 

·  The top three reasons for being located in this district are access to customers (50 

per cent), transport connections (43 per cent) and property costs (40 per cent). 

·  The transport scheme judged to be of most benefit is the Docklands Light Railway 

extension. 

·  Three quarters of businesses (75 per cent) in this area use local suppliers, with 18 

per cent stating that 75 per cent or more of their supply needs were met locally. 

·  86 per cent of businesses in this postcode district say that they are actively recycling 

materials. This is the highest proportion of any postcode district. 
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DA postcodes 
 

·  The most common business type is Financial/legal. This is the same as the other 

postcodes with the exception of E.  

·  The proportion of businesses that were set up from new in the district is the lowest of 

all postcodes – 69 per cent compared with 73 per cent for the region as a whole. 

·  The proportion of businesses that say their premises meets their needs is 80 per 

cent. This is much higher than the average of 72 per cent. 

·  Satisfaction with location is lower than for any other postcode district – 69 per cent 

compared with 79 per cent over all. 

·  Only 16 per cent think the region has got better in the last 12 months. This is much 

lower than the average for all businesses of 24 per cent. 

·  On average, businesses in the DA postcodes give the local transport infrastructure 

the lowest marks of any postcode sector (5.11 out of 10). 

·  The top three reasons for being located in this district are convenient location for staff 

(63 per cent), property availability (41 per cent) and transport connections (33 per 

cent). 

·  The transport scheme judged to be of most benefit is the Thames Gateway Bridge. 

·  The proportion of businesses in the DA postcodes using local suppliers is above 

average at 84 per cent (the average is 78 per cent). 

·  The proportion that say they are actively recycling materials is slightly above average 

at 83 per cent.  
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RM postcodes 
 

·  The most common business type is Financial/legal. This is the same as the other 

postcodes with the exception of E.  

·  The proportion of businesses that say their premises meets their needs is slightly 

below average at 69 per cent. The average is 72 per cent. 

·  Satisfaction with location is highest than for any other postcode district – 82 per cent 

compared with 79 per cent over all. 

·  Only 13 per cent think the region has got better in the last 12 months. This is much 

lower than the average for all businesses of 24 per cent and the lowest of all the 

postcode sectors. 

·  The top three reasons for being located in this district are convenient location for staff 

(59 per cent), transport connections (45 per cent) and property costs (38 per cent). 

·  The transport scheme judged to be of most benefit is the Thames Gateway Bridge. 

·  The proportion of businesses in the RM postcodes using local suppliers is 87 per 

cent, which is the highest of all the postcode districts. 

·  The proportion that say they are actively recycling materials is 80 per cent, which is 

the average score. 
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IG postcodes 
 

·  The most common business type is Financial/legal. This is the same as the other 

postcodes with the exception of E.  

·  Only six per cent of businesses have been located in the area for fewer than three 

years. This is the lowest proportion of all postcode districts and is half the average. 

·  The proportion of businesses that say their premises meets their needs is 81 per cent 

(the average is 72 per cent). This is the highest score for any postcode district. 

·  Satisfaction with location is 81 per cent, just above the regional average of 79 per 

cent. 

·  21 per cent think the region has got better in the last 12 months. This is slightly lower 

than the average for all businesses of 24 per cent. 

·  The top three reasons for being located in this district are property availability (56 per 

cent), convenient location for staff (50 per cent) and property costs (44 per cent). 

·  The transport scheme judged to be of most benefit is the Thames Gateway Bridge. 

·  The proportion of businesses in the IG postcodes using local suppliers is above 

average at 86 per cent (the average is 78 per cent). 

·  The proportion that say they are actively recycling materials is, at 72 per cent, the 

lowest of all the postcode sectors. Similarly, the proportion that are actively reducing 

gas and electricity consumption is the lowest in the region at 57 per cent. 
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E postcodes 
 

·  The highest scoring category in relation to business type is ‘Other’. Following this, the 

second most common business type is Financial/legal. 

·  Businesses in this area are more likely to be leaseholders than in any other sector – 

54 per cent compared with an average of 49 per cent. 

·  The proportion of businesses that say their premises meets their needs is 68 per cent 

which is slightly lower than the average of 72 per cent. 

·  Satisfaction with location is about average at 78 per cent. 

·  31 per cent think the region has got better in the last 12 months. This is the highest 

score of all postcode districts. On average, businesses score the local area 6.81 out 

of 10. This is the highest mark across the region. 

·  The top three reasons for being located in this district are property availability (47 per 

cent), access to customers (47 per cent) and property costs (35 per cent). 

·  The transport scheme judged to be of most benefit is London City Airport expansion. 

·  The proportion of businesses in the E set of postcodes using local suppliers is below 

average at 75 per cent (the average is 78 per cent). 

·  The proportion that say they are actively recycling materials is 80 per cent. This is 

average. 
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Appendix B: Interpretation of survey findings 

Sample 
YouGov provided a breakdown of results for the sample based on single or multiple 

variables including types, demographics or attitude classifications. 

 

The research used routing so that questions were asked only of appropriate groups. Routing 

can take place based on a single or multiple variables. Close attention must be paid to the 

base for each question – these are clearly marked on the tables of results.  

 

Where percentages do not add up to 100, this may be due to rounding values to the nearest 

integer, the exclusion of “don’t know” categories, or multi-choice questions in which each 

value is out of 100 per cent. 

Error Margins 
Findings are subject to the normal error margins for sample surveys - these are small for 

relatively large sample sizes. YouGov provides extensive tabular analysis; this can result in 

relatively small numbers of respondents in some sub-samples. Some findings may be drawn 

from small sub-samples for which the margins of error may be high (see statistical reliability 

below). Care should be taken when interpreting findings based on answers from a small 

number of respondents. On the tables of results are the weighted and unweighted number of 

respondents. 

Statistical reliability 
The respondents to the questionnaire are only samples of the total “population”, so we 

cannot be certain that the figures obtained are exactly those we would have if everybody had 

been interviewed (the “true” values). We can however, predict the variation between the 

sample results and the “true” values from a knowledge of the size of the samples on which 

the results are based and the number of times a particular answer is given. The confidence 

with which we can make this prediction is usually chosen to be 95 per cent.  

 

 


